
Company Name TVA Registration no.

Contact Position

Address

Post/Zip code Country

Tel Fax E-mail

Nature of Business (NB. This information will be used in print and online)

30 November - 2 December 2010
Palais des Festivals et des Congrès, Cannes, France

Early Bird 

Contract Rate available until 

31 March 2010 

Contract for exhibition space between the exhibitor and UBM 

I wish to book stand number __________________ Total sqm Required __________________

Stand Type (please tick appropriate box) Cost Total Cost

Early Bird 

Space only (minimum 30sqm) 1365 +TVA @ 19.6% 1436.54 

Shell Scheme 1410 +TVA @ 19.6% 1490.36

Full Rate 

Space only (minimum 30sqm) 1395 +TVA @ 19.6% 1472.42 

Shell Scheme 1450 +TVA @ 19.6% 1538.20  

Premium profile – Enhanced listing & logo* 1325 + TVA @ 19.6%
*A web-based, interactive floorplan and cruise products and services database on the NEW
Seatrade Med website. Includes a 50-word company profile, colour logo and up to three (3)
exhibitor product listings on a searchable database for cruise industry/maritime products and
services. Also includes company logo in printed event catalogue. The cost of the enhanced
listing will be included on your stand rental invoice.**

Stand sharing: The organiser allows the number of represented
companies on your stand according to the stand size. If you intend to
share the stand you are booking please tick here . 
A form with more information is also available to download with this
contract. A fee will be chargeable per sharing company. 

Exhibiting packages
Space only (minimum 30sqm)
An opportunity to design and build your own stand. Package includes an area
of exhibition space (NO power, walls or carpet). 

Standard Shell Scheme Package (minimum 12sqm)
White stand walls, fascia board with company name and stand number,
carpet, 3 spotlights, 1 x 13amp socket, 1 table, 2 chairs, & 1 wastebasket,
stand cleaning, per 12 sqm unit.

ALL exhibitors receive the following:
• A subscription to Seatrade Cruise Review per invoiced company
• 50 word company description in the event catalogue
• Discount on conference sessions.
• Preferential rates on advertising

I confirm that I have read and understood the exhibition rules and regulations on the reverse side of this contract, and understand that
they form part of the contract and agree to be bound by them. 

Authorised by (please PRINT name)

Position

Signature

Date

Working contact (ie. in charge of organising participation)

Name (please PRINT) Position

Email

We are also interested in sponsoring advertising in the event catalogue.

Please return this booking form to: Exhibition Sales, Seatrade, Seatrade House, 42 North Station Road, Colchester CO1 1RB, UK
Tel: +44 1206 545121 Fax: +44 1206 545190 Email: sales @seatrade-global.com

www.seatrade-med.com
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**If you do not wish your company to receive the enhanced listing, please tick here 

UBM may from time to time send relevant updates about Seatrade-Med and other relevant UBM products and services. Your e-mail will not be
passed to 3rd parties. By providing your e-mail address you consent to being contacted by e-mail for direct marketing purposes by UBM and
its appointed contractors.
Privacy policy: Information you supply to UBM may be used for publication (where you provide details for inclusion in our directories or
catalogues and on our websites) and also to provide you with information about our products or services in the form of direct marketing activity
by phone, fax or post. Information may also be made available to 3rd parties on a list lease or list rental basis for the purpose of direct
marketing. If at any time you no longer wish to receive anything from UBM or to have your data made available to 3rd parties, please write to
the Data Protection Co-ordinator, Seatrade Med, UBM International Media, 212 Carnegie Center, Suite 203, Princeton, NJ 08540



make any and all reports to such agencies and/or parties including
specifically by way of example only ASCAP, BMO, SAC, SESAC and
other similar agencies, and to provide evidence of such reports and
payments upon request 
c. Taxes and Licenses. Exhibitor is solely responsible for obtaining any
licenses and permits, and payment of all taxes (including TVA), license
fees, or other charges applicable to its participation in the Event, including
taxes collected by Organizer. 
d. Insurance. Exhibitor shall at its own expense maintain in effect
throughout the Event including move-in and move-out days, and provide
to Organizer at least thirty (30) days prior to move in to the Event a
certificate of insurance showing that there is in effect: (i) a Commercial
General Liability insurance coverage of not less than $1 million single
occurrence/$2 million aggregate combined limit for bodily injury and
property damage, including coverage for personal injury, broad form
contractual liability, operation of mobile equipment, product and liquor
liability (where applicable) and (ii) automobile liability insurance coverage of
not less than $1 million combined single limit for bodily injury and property
damage, including coverage for non-owned and hired vehicles, including
loading and unloading operators, in which Organizer and the Event Facility
are named as additional insured. Exhibitor acknowledges that the
certificate of insurance requirement in the foregoing sentence shall not be
deemed waived, nor shall Exhibitor be relieved of its obligation to provide
such certificate, even if Organizer provides Exhibitor with the benefits
hereunder without having received such certificate from Exhibitor. Exhibitor
also agrees to obtain and maintain in effect throughout the Event workers
compensation and employers' liability insurance in such minimum
amounts as are required by law or are otherwise consistent with prudent
business practice. Exhibitor agrees to waive the right of subrogation of its
insurance carrier against Organizer and the Event Facility to recover loss
sustained for real and personal property.  

5. CANCELLATION OR TERMINATION. 
a. Cancellation by UBM. UBM may cancel all or any part of the Event for
any reason beyond its reasonable control, including but not limited to,
natural or public disaster, act of God, acts of terrorism, venue construction,
insufficient participation, market fluctuations, government regulation, or
similar reasons, in which case Organizer will refund to Exhibitor a pro rata
portion of any Space Fees already paid to UBM, after which Exhibitor will
have no further recourse against Organizer.  A change in the name of the
Event does not constitute a cancellation by UBM.
b. Cancellation by Exhibitor. All fees are deemed fully earned and non-
refundable when due. Cancellation by Exhibitor must be in writing and will
be effective upon receipt by the organizer of an email addressed to
events@seatrade-global.com. Schedule is as follows: 50% of total
contracted amount due if cancellation notice is received on or prior to
January 1, 2010; 100% of total contract¬ed amount due if cancellation
notice is received after January 1, 2010. Exhibitor acknowledges the
difficulty in determining a precise value for services rendered and
expenses incurred by UBM for the Event, and of ascertaining damages
incurred by UBM if Exhibitor terminates this contract or Exhibitor’s
participation in the Event; the amounts due from Exhibitor under this
contract as of the effective date of any termination by Exhibitor belong to
UBM and represent an agreed measure of compensation, and are not to
be deemed or construed as a forfeiture or penalty. 
c. Termination by UBM. UBM reserves the right to terminate this contract
immediately by written notice to Exhibitor in the event of breach or
anticipatory breach by Exhibitor of any of the terms and conditions set
forth herein, in any addendum hereto or in the Manual, including failure to
make any payment when due under the terms of this contract.  UBM is
expressly authorized (but has no obligation) to occupy or dispose of any
space vacated or made available by reason of action taken under this
paragraph in such manner as it may deem best, and without releasing
Exhibitor from any liability for the Total Space Fee hereunder.
d. Changes to Event. UBM reserves the right to re-name or re-locate
the Event or change the dates on which it is held.  If UBM changes
the name of the Event, re-locates the Event to another event facility
within 50 miles of the Event Facility, or changes the dates for the
Event to dates that are not more than 30 days earlier or 30 days later
than the dates on which the Event was originally scheduled to be
held, no refund will be due to Exhibitor, but UBM shall assign to
Exhibitor, in lieu of the original space, such other space as UBM
deems appropriate and Exhibitor agrees to use such space under the
terms of this contract.  If UBM elects to move the Event to an event
facility more than 50 miles from the Event Facility or to reschedule the
Event to a date more than 30 days earlier or 30 days later than the
Event Dates, and Exhibitor notifies UBM within 10 days after receiving
notice of such change that Exhibitor does not want to participate in
the Event as a result of such change, UBM shall refund to Exhibitor
the Total Space Fee paid in full satisfaction of all liabilities of Organizer
to Exhibitor.

6. PAYMENT .
Payment shall be made in two instalments. The first of 40% of stand
rental to be paid on confirmation of stand order and the balance of 60%
not later than 30 June 2010. If confirmation of a stand order is received
after 1 May 2010, payment shall be made in one instalment. For
exhibitors who qualify for the Early Bird Discount, payment shall be
made in three instalments; the first (20% of stand rental, shall be paid
within 30 days of the invoice being raised*. The second instalment (20%
of stand rental) is due no later than 28 May 2010. The balance must be
paid by 30 June 2010. *Failure to pay the first instalment within 30 days
will result in stand rental being reinvoiced at the full rate.

7. UBM MATERIALS.
The Manual and any other methodologies or planning materials
distributed to Exhibitor related to the planning or execution of the Event
(“UBM Materials”) are owned exclusively by and are confidential
information of Organizer.  Organizer grants to Exhibitor a
nontransferable, nonexclusive license, on an “AS IS” basis, to use such
UBM Materials solely in connection with Exhibitor’s participation in the
Event. Exhibitor is responsible for obtaining the Manual from UBM. Upon

1. DEFINITIONS. 
The term “Event” means the Seatrade Med 2010 scheduled to be held
30 November-2 December 2010 (the "Event Dates") at the Palais des
Festivals et des Congrès (the "Event Facility"). The Event is owned,
managed and produced by UBMi Princeton Inc, a division of United
Business Media LLC (“UBM”).  The term "Organizer" means UBMi
Princeton, Inc, United Business Media LLC, and their officers,
directors, agents, affiliates, representatives, employees, successors
and assigns.   The terms "Exhibitor" or “Sponsor” means the company
or person listed on the facing page, together with its officers, directors,
shareholders, contractors, agents, representatives, employees and/or
invitees, as applicable.  

2. ACCEPTANCE BY ORGANIZER.
UBM, in its sole discretion, determines whether a prospective
exhibitor is eligible to participate in the Event. Eligibility is generally
limited to person or firms who supply products and services to the
cruise tourism industry. UBM may withdraw its acceptance at any time
by refunding the Total Space Fee paid if UBM determines that
Exhibitor or its Product(s) is ineligible. UBM has sole control over
attendance policies. UBM makes no representation or warranties of
any kind, express or implied, regarding the Event or the number of
persons who will attend the Event.

3. ASSIGNMENT AND USE OF SPACE. 
a. Benefits and License Grant. UBM will provide exhibit space (the
“Space”) at the Event for Exhibitor to display its qualified products and
services (the “Exhibit”). The Total Space Fee includes use of the Space and
any other benefits as specified in this Application and Contract for Exhibit
Space  or in the Exhibitor Services Manual as amended from time to time
(the “Manual”), which UBM will supply to Exhibitor. Exhibitor grants to
Organizer the right to use Exhibitor’s name and logo in connection with the
promotion and production of the Event, and to take photographs of its
exhibit, booth space and personnel, before during and after the Event, and
use such photographs in connection with its promotion of the Event and
future events. Exhibitor may use the Event name before and during the
Event solely to promote its participation in the Event and solely in
compliance with any guidelines furnished by UBM. 
b. Space Assignment, Use, Installation, Occupancy, and Dismantling.
UBM will assign the Space, and may reassign the Space or alter the Event
layout or venue at any time. The Space is for Exhibitor’s use only. Exhibitor
may not share, sell, assign, sublease or charge admission for entry into any
portion of the Space (including to an affiliated company) without UBM's
prior written consent (see clause 8 for clarification). Exhibitor must fully
occupy the Space, and must provide displays, equipment, carpeting, etc.,
unless UBM specifies otherwise. Any Exhibits supplied by Exhibitor must
be constructed safely using sound engineering practices, and must be
installed before, occupied during, and dismantled after the Event in
accordance with UBM’s schedule. Exhibitor’s activities must be confined
within the Space, and must be in support of products or services identified
on the Application and directly related to Exhibitor’s normal business
activities. UBM may refuse permission to exhibit any products or services
UBM deems objectionable or unsuitable for the Event. At the Event,
Exhibitor may not exchange goods or money without UBM’s prior written
consent, nor assist any other party in soliciting business without UBM’s
prior written consent.
c. Own Risk. Exhibitor releases Organizer and Event Facilities and waives
all claims it has or may have against them, now or in the future, including
any subrogation claims by its insurers, for any loss or theft of its
equipment, property, materials, proprietary information, or for any similar
loss or theft.
d. Third-Party Contractors. UBM may require Exhibitor to use
designated third-party contractors to provide certain services (“Required
Contractors”), and Exhibitor must then use only the Required Contractors
for such services. Notwithstanding such designation, Required
Contractors and third-party vendors listed in the Manual act solely as
independent contractors, and Organizer is not responsible for their
performance, acts, or omissions.
e. Other Events and Marketing. Exhibitor agrees that it may not use any
Organizer event to leverage any other event in which Exhibitor is a
sponsor or participant, and therefore agrees that it may not promote its
products or organization within 500 yards of any Event locations, except
(i) in advertising contained in periodicals or similar regularly published
media or (ii) as permitted by this contract or by UBM in writing. In the
interest of the success of the Event, Exhibitor agrees not to extend
invitations, call meetings or otherwise encourage absence of exhibitors or
invited guests from the Event or Event Facility during the official hours of
the Event or any function sponsored in connection with the Event by
Organizer or its official sponsors.  
f. Other Event Payments. Organizer may apply any payments made
by Exhibitor under this contract to any obligation that is past due under
any other Event-related agreement between Exhibitor and Organizer, in
which case Organizer will notify Exhibitor of such application.

4. COMPLIANCE WITH LAWS AND RULES/INSURNACE.
a. Laws and Rules. Exhibitor must comply with all applicable local, state
and federal laws, regulations, codes and ordinances in connection with its
participation in the Event, including but not limited to the rules of the Event
Facility and any relevant labor union, and the terms, conditions and rules
issued by UBM in the Manual and otherwise in connection with the Event.
Exhibitor’s use of names and lists captured at the Event or provided by
Organizer is subject to applicable data protection, email marketing, and
privacy laws and regulations, and to any restrictions imposed by the
individuals whose names are listed.   
b. Third Party Rights. Exhibitor will not violate any rights of third parties
in connection with its participation in the Event, including but not limited
to the reproduction, performance, distribution, or posting of proprietary
or copyrighted material (the "Works") without a license, assignment, or
other legally effective permission.  Exhibitor shall make any and all
payments to third parties and/or clearing house agencies as may be
necessary to lawfully perform, publish or reproduce any such Works.
Exhibitor specifically agrees, undertakes and assumes responsibility to

Terms and Conditions of Participation in Seatrade Med Cruise Convention 
completion of the Event or earlier termination of this contract, Exhibitor
must promptly return the UBM Materials to UBM upon UBM’s written
request. Exhibitor may use but may not sell lists of Event exhibitors or
attendees without UBM’s prior written permission. 

8. COMPANIES REPRESENTED AT THE SPACE OR STAND
a. The Exhibitor is not permitted to have an additional company
represented at the space or the stand, without the prior written
consent of UBM. If the Exhibitor wishes to have an additional
company represented at the space or the stand it must fill out the
Stand Sharing Form, which is available on the internet
www.seatrade-med.com or which will be provided to the Exhibitor
upon request.
The organiser allows the number of represented companies on your
stand according to your stand size:
12m2 - 20m2: 1 stand sharer
21m2 - 40m2: 2 stand sharers
41m2 - 60m2: 3 stand sharers
61m2 - 80m2: 4 stand sharers
81m2 - 100m2: 5 stand sharers
101m2 or more : No limits
Please remember: The main company is obliged to fill out complete
details of the stand sharing companies and is responsible for
fulfilling all these terms and conditions.
b. UBM is free to accept or reject the Stand Sharing
application at its own discretion.

9. LIMITATION OF LIABILITY; INDEMINITY.
a. Under no circumstances is Organizer or the Event Facility (the
“Event Providers”) liable for lost profits or other indirect, incidental,
consequential, or exemplary damages for any of their acts or
omissions in connection with the Event, whether or not such Event
Provider has been apprised of the possibility of such damages or
lost profits. In no event will Organizer’s liability hereunder, or
otherwise in connection with the Event, exceed the amount actually
paid to it by Exhibitor for the Space. Organizer is not liable for any
errors in any listing or descriptions or for omitting Exhibitor from any
directory or other materials.
b. None of the Event Providers are liable to Exhibitor for any damage,
loss, harm, or injury to the person, property, or business of Exhibitor,
or any of its visitors, officers, agents, employees, or other
representatives, resulting from theft, fire, earthquake, water,
unavailability of the venue or intermediate staging facilities,
insufficient participation, accident, or any other reason in connection
with the Event or any planning meetings, demonstrations, or
staging’s, except to the extent such liability arises directly from the
willful misconduct of the Event Provider against whom liability is
sought to be assessed.
c. Exhibitor agrees to defend, indemnify, and hold harmless the
Event Providers and those lawfully in the venue from and against any
actual or threatened claim, loss, liability, or damage, including
reasonable attorneys' fees and expenses, suffered due to (i)
Exhibitor’s construction or maintenance of an unsafe Exhibit, (ii)
Exhibitor's unauthorized or unlawful use of intellectual property of
third parties, (iii) the negligence or misconduct of Exhibitor or (iv)
Exhibitor’s breach of any commitment made hereunder. Exhibitor
shall promptly pay for any and all damage to the Event Facility and
the property of others caused by Exhibitor.
d. Exhibitor acknowledges and agrees that in case of any conflict,
the terms and conditions of this Agreement are subject and
subordinate to the terms and conditions of the Exhibitor Service
Manual, if any.

10. RELEASE. 
Exhibitor acknowledges that the Event may be recorded and reproduced
in any form (including but not limited to digital formats), and hereby
authorizes Organizer and its designees to record, transcribe, modify,
reproduce, publicly perform, display, distribute, redistribute, and transmit
in any form and for any purpose any such recording of the Event. Exhibitor
agrees to execute or obtain any additional releases from individuals
authorized to represent Exhibitor at the Event, in connection with such
activity, as necessary to give effect to this provision. Exhibitor agrees that
Organizer may, and hereby irrevocably grants to Organizer the right to,
use and publish Exhibitor’s name as part of any full or partial list or
compilation of Event participants. Exhibitor hereby releases Organizer and
Organizer's designees from and waives all claims it has or may have, now
or in the future, in connection with all activities contemplated by this
paragraph 8, and waives any statutory restriction on waivers of future
claims or moral rights.

11. MISCELLANEOUS.
This contract (including the Manual and any additional rules or
regulations adopted by UBM for the Event) will constitute the entire
agreement between Exhibitor and Organizer concerning its subject
matter, and may only be modified in a writing signed by the parties.
Organizer’s rights under this contract are not deemed waived except
as specifically stated in writing and signed by an authorized
representative. If any term of this contract is declared invalid or
unenforceable, the remainder continues in full force and effect.
Organizer may assign this contract or its responsibilities to any other
party. Any action arising out of this contract or the Event must be
brought in Great Britain, and will be governed by New York law,
exclusive of the choice of law rules of any jurisdiction, and Exhibitor
consents to the exclusive venue and jurisdiction in New York, New York
and waives any right to claim such venue or jurisdiction is not
convenient. Organizer is entitled to recover reasonable attorneys’ fees
and costs in any action to enforce this contract. Exhibitor may not
assign this contract to any other party, including a successor in
interest in the event of a merger or sale of assets, without the prior
written consent of Organizer, in which event Exhibitor must guarantee
performance of the assigned obligations. This contract is binding
upon the permitted heirs, successors, and assigns of United Business
Media LLC and Exhibitor.


